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[bookmark: _Toc201217470]Overview
This assessment task is designed for use during the implementation of the consumer and financial program of learning. It should be considered in conjunction with the sample assessment schedule, program and other support resources.

[bookmark: _Toc201217471]Assessment task – consumer preferences and purchasing behaviour
Type of task: research and inquiry
Suggested weighting: 25%
[bookmark: _Toc201217472]Outcomes
A student:
CO5-DEC-01 investigates and assesses factors affecting decisions
CO5-WOR-01 explains the nature and role of work in society
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[bookmark: _Toc201217473]Task description
The task has 2 components.
[bookmark: _Toc201217474]Part A – consumer comparison investigation and survey
Choose 2 competing products or services (for example, Samsung Galaxy S25 vs Samsung Galaxy S25 Ultra, Disney+ vs Netflix).
Investigate 3 factors (for example, age, job role, advertising, convenience and customer service) that affect consumer choices, with income being one of them, to understand why consumers prefer one product or service over another. For each factor ensure you
clearly describe the factor (for example, age) and classify it as social, psychological or economical
provide real-world examples (for example, younger people may prioritise affordability and trends)
explain how this factor impacts consumer spending and the role of work in society (for example, businesses market affordable, trendy products to younger consumers, this shapes industry demand, marketing strategies and job roles in fashion and technology).
Use the questions below to design a 5-question survey to compare real-world preferences with market research.
Which product or service do you prefer?
What influenced your choice? (For example, age, income, job role, advertising, convenience and customer service.)
How much are you willing to spend on the product or service?
Where do you usually buy the product or service from?
Would you like to add any further comments?
Note: you must survey at least 5 to 8 people from different demographics (friends, family, classmates). Summarise the results in a comparison table or chart (bar graph, pie chart, and so on). You must also include personal details such as age, estimated income, occupation.
Research your competing products or services to compare their value, pricing and appeal.
Assess which product or service provides better value or appeals most to a specific consumer group, using your survey results and your findings on the 3 factors investigated.
[bookmark: _Toc201217475]Part B – reflection
Present a 2 to 3-minute speech addressing the following components.
What did you learn about consumer behaviour?
Explain key insights about how and why people make consumer decisions.
Rank the 3 factors that influence consumer spending from most influential to least influential.
List them in order of importance and describe their impact on consumer choices.
Provide a justification for your ranking.
Use examples, personal experiences or real-world cases to explain why certain factors have a stronger influence than others.
Note: script to be submitted to your teacher.
[bookmark: _Toc201217476]Submission details
Note: this section can be customised at a school level.
Students will submit:
Consumer comparison investigation into 2 competing products or services consisting of
investigation of 3 factors affecting consumer choices, including income
descriptions, real-world examples and explanation of how these factors impact consumer spending and the role of work in society.
Consumer survey analysis consisting of
5 questions
a sample size of 5 to 8 individuals
analysis of collected data to identify the most influential factors and explain trends in preferences based on demographic details such as age and income.
2 to 3-minute pitch including
a reflection on how your research and survey results shaped your view of consumer behaviour
a personal ranking of the 3 factors that influence consumer spending from most influential to least influential
a justification of your ranking
submitted script.

[bookmark: _Toc201217477]Marking guidelines
This assessment task contains a marking criterion for each section.
Table 1 – assessment marking guidelines – Part A
	Grade
	Marking guideline descriptors

	A
	Demonstrates extensive understanding of the factors affecting decisions, thoroughly investigates and assesses them with clear evidence
Demonstrates extensive knowledge and understanding of the role of work in society and explains it effectively

	B
	Demonstrates thorough understanding of the factors affecting decisions, investigates and assesses them effectively, with relevant evidence
Demonstrates thorough knowledge and understanding of the role of work in society and explains it clearly with relevant examples

	C
	Demonstrates sound understanding of the factors affecting decisions, investigates and assesses them to some extent, with limited evidence
Demonstrates sound knowledge and understanding of the role of work in society, with some explanation and examples

	D
	Demonstrates a basic understanding of the factors affecting decisions
Demonstrates a basic understanding of the role of work in society

	E
	Demonstrates a limited understanding of the factors affecting decisions
Demonstrates a limited understanding of the role of work in society




Table 2 – assessment marking guidelines – Part B
	Grade
	Marking guideline descriptors

	A
	Makes a clear and well-reasoned assessment of the factors affecting decisions

	B
	Makes a clear assessment of the factors affecting decisions

	C
	Assesses the factors affecting decisions

	D
	Describes the factors affecting decisions

	E
	Identifies the factors affecting decisions




[bookmark: _Toc201217478]Support documentation
Support documentation can be found in the following PowerPoint resources on The consumer and financial environment webpage: Commerce PEEL paragraphs, Commerce surveys and Commerce reflective speech.
This documentation is designed to support teachers and students when implementing this task. It should also be considered in conjunction with the sample program for resource context and teaching guidance.
[bookmark: _Toc201217479]Steps to success
Note: this schedule is designed to support students and is not for compliance. Students should not be penalised for not meeting interim times. This scaffold is designed for chunking and sequencing learning by breaking the task into smaller goals to reduce the complexity. The second column could be:
· determined by the teacher
· co-constructed with students.
Table 3 – assessment preparation schedule
	What I need to do
	Checklist

	Choose 2 competing products or services
	☐ I have chosen 2 competing products or services

	Investigate 3 factors that affect consumer choice. For each factor
clearly describe it
provide real world examples
explain how it impacts consumer spending and the role of work in society
	☐ I have identified 3 factors that affect consumer choice with income being one of them
☐ I have clearly described 3 factors
☐ I have provided real world examples for each of the 3 factors
☐ I have explained how each of the 3 factors impacts consumer spending and the role of work in society

	Design a 5-question survey which also includes personal details of each individual
	☐ I have designed a 5-question survey
☐ I have had 5 to 8 respondents complete my survey

	Summarise survey results in a table or chart
	☐ I have summarised my survey results in a table or chart

	Present a 2 to 3-minute pitch that:
provides insights about consumer behaviour
includes a ranking of the 3 factors from most influential to least influential
includes a justification of your ranking
Submit script
	☐ I have delivered a pitch summarising what I learned about consumer behaviour
☐ I have ranked the factors from most influential to least influential
☐ I provided a justification for my ranking
☐ I have submitted the script to my teacher for review
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